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December 18, 2()('1

Ms. Magalle SaJas
5«r<ta",
Federal CommunlcaUOn~Commission
445 12'" Street. S.W.
Washington, D.C. 20554

FEB I 5 2002

FCC· MAILROOM

Re: Ex Parte PresenL"'l.Uon In CS Docket No. 98-120 I
Ot'ar Ms. Salas:

On December 7. 2001. Ms. Geraldine Layboumc. Chainnan &' CEO of
OX}'gCn Media. Inc.• and J met WIth Commissioner ~in Martin and his kgal
advisor. Cathertnc Bohlglan. We discussed the dlgltalle1evlslon transition and.
specifically. th~ Impact digital must can)' woukl have on cable progranuners
such as Oxygen and Discovery. We explalned the chalknges program nctworb
face In securlng cable carriage and the hann to our oomp..1n1cs of giving
broadcasters another adv;mta,gc In the compeUtlon for cable carriage. We
expressed concern about proposals that call for mandatory carriage of a
broadcasters analog and dlgitallllgnal during the transition as well as those
thai call for mandatory cantage of more than the broadcasters primary dlgltal
signal The enclosed materials were Ic:ft ..1th Commlsskmer Martin and Ms.
BohJgtan.

t' ~f CopiOSlOC'O a
ul"aCDEEnclosures

In accordance with Sec:t1on 1.1206 or the Commlsslon's Rules. an
original and one copy or tills kU!!r. IncludIng enclosures, are b<:lng flied with
your offic!!,

tt: Conunissione.r Kevin Martin
Cathcr1n!! Bohiglan. Legal AdvIsor to Commissiolle.r MartIn
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)RIGINAL

ThIs report is,) ....mmary of resula from the 2001 BeY, G.Jble &.3scrber S!u(!y­
1Il!e<esl M", l::me:g.ngIMKl-s,zed Cable Netwolks The stud... was adl"l'llno;le.ed III J"..... of
thIS Vb,)f am~.g a natlOllal sample of cable subscnoo'll age '8.. A t?lal of 1,01'0
telephone id,"';!",,,,, w!"'!l,xl"',ol!'l!'(j' - . fJ{)7 i':'.16',')....~~"11 ,;:ompleted w!h:,l tho mit!­
~ nelWOlt lind premium pIex ne!work$) study and another 501~ were.
mnduaed ...,\tWl N __ ""lliI1 ~study W4tw1 uchstudy. C8!lIe ~ibeo
II'1leresllll _1119 eadl~ is meaSl.oI1ld baHd upon the nelwoft descnptJon

This marks the second year I~at the DISCO.... ..,. Dlg,tal Networks were measured 8!1 a
package oIS wei as inJ,vldualty Ol!OC(l'Oery Dig,~II.etwor1<s. D<srove<y H&alth and BBC
America were 811 measured as 8!Tl8f'9IO!I nelWOflls (less than 15 Il1IIO';ln subsocribersJ lltId
Travel Channlll '¥as 1n'W~......1 as a mid-SIzed (between 15 iIlOd 49 mllllOll SIIbscnbers)
networK In addItion, NlillOnsl GeograptllC Channel was also measured for tM f''lIltl'"''
thiS year within the Emerging Networ1<s Blooy.

P~s. noh!; M'. ResN~" h<is ~ced en fHIlNfllO on utemal rehHn of ttl....
&'418 .. nlJI Sept__lMr 10, 2001. We are !M.efore <;onlRcfut.lly obIlflaltd to not
.rho... lhue darll In I,Mia 'dven/sements or Hllh the press un!11 thllt dlfe.
However, we .Jr. "lIowed to use these results In one on ano mll3t1nllS lind
p..,senllll/ons fN:or to Sepl.robllr 10. r'lMII IOU for your ':oopllrlltlon.

l"l~resl In'!!IITw6 D'" DClv OWings DH&L DKldu DHe 99CA
415 on 5.p<-lnt I.,ale
an.on :,.......... " .. '" "" m .. """" ... "" ,.. ". "" ,..
"~

., ~ '" '" '" '" '"",. ... "" "'" ,.. ,,. ,,.
"'o_ m '" '" ." .. '" '"",. ,.. ... ". .,. "'" "'"
Aqe 18.34 .,

'" '" .,. ~ '" "..,. ". "" ,.. ". ,.. ,..
• l~9

., ... .,. .,. " ." '"""
,,. ,.. ,,. ... ,.. "'"

Persons W11h chiklren 1tlJII12 " ." '" "" " '" '"and """III' ,.. ... ,.. ". ,.. ""
,,..

Peo.... 1$ ""'" SlbIo tie kI Of " .. .,.
'" .. ." "D

In it'lltnlled ., IUbsctiI:Hng ,.. .,. ,.. ".. ". ""
,,.

10 a <:lio.l8I lie,
P~~ler"'l00 in satellite " .. '" .,. ." .. '"-- ". ,.. ,.. "" ". ,,.

""
PellOilSlnlaresl!ld In~ " ~ '" on "0 '" '"$poo<:llnlemel S/IMOII ". ... ,.. ,.. ,,..

'''' ".
H/I8Vy Inteme'I ...... (10- " .. '" '" ... .. '"hcItn pef..eek) "" ". n. "" "" ""
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ORIGINAL

• For ~", ...;;ond yoar;1\ a '<:ffl, Disco'<ll'/Y Digital P~!l9' (74'1,1 "lIs.1 In cable IOO=;oor
;"lor"5l \Vl'lOt'III a<J.sup.portod pacJ<agosllUrpas~'og 1.<'1 VMJ 1 SuHI (50%) or..:. 1'o..:',eIOOeo.,
Pad<age (38%). Amor>g lit umple ",oup.,:'" Jl'(~ 'nt ~~ IIh"l '~""Ilr> .n:"
Ollcove<y Olgllal •• _" ...• '-'_._ ,,,-., RlllndtVk! ' ,~, ..",~l r. ...... ...riOi
(l"cludIngHlltlor _ ,~ICI_,.Jr, ,..tzed ...tw..<.:s.

• IfIIacl. emong IId-suppoI1lId ped"ll"". o.:.o-y DogotaI~ _ *' II CIIblllllUbscnoef- .......
•TOIai sample,
Women;

.Men:
· Per$onI 18-34)'tl<WS~,

PersorIs 1&-<19 yeas old.
,Housel'IClkb .... d'liId,." 8ll"' 12 III'lCI under:
·Pwl_.. ..no~ 01' woo.*!~absaib& "'.~ ...,
· Pel_..~-.yIF-'Yinl8rftled n SII~ cisl'I ..-..ca.
. Penal.. EJ<IilllMI)NeryfF-.ty~ in h9'.peed In!emlll-v.ce.
. Heavy IncemetlJS(Q pO- hoo.n/Wkl

Tn.. following chart summarizes cable subsaiber int....est in DllOOVery Dog,t.. Notwotka.
The peroenlS ...th high in_I la ·4" or -5" en ~nl Kale) __ complI/abie to the

I-"""'='=h'(ly"-----------,"'...-,--''''''''---'
DoIcovefy Soao>ce Ch8nnII -C8'llo-48'llo
DIIccrweIy Clv*zll\lOn ChM1o:>eI 39% J8"Jl,

D!scove<y Kids ChaIlOOll 35% 38%
~SCO'>'e<y Home & lo<sure Ch8l1"01 26% 27%
DiSC<Ne<y Wings Chlll1lllll 23% 23%

AA ..,.."'-"'''',.====~=__'C.".'_____''",.''__ _.J

DiSCOV'N ScleA£! Channel

• InIIftIt n Do!<:ooety Soenc:e Ch8nnel_ -' b1y-.ghl percent, wtooch Ii .-:cty ........ ~
_"Slr-

• I\.morlg the 38 lld-Iuppo<tod eme<~ng notwor1<s menu rod, Discovery Sc>ence Chan"'"
ran,ed in the lOP liVe in cable subscribor i"'&rest "mona'

- Total AITflIe:.....
.~. 1&--34.
Pelsous. IlI-..(!J;

· Persons ...... alled on I Alellile dish.-w::e.
. Heavy IrIIe""" usen (10< Ivslwk l:
•Persoo1s Wllh digital lill<ltnle<tlSle;:! ;n subscrlbin;llo " digital~
•Persons intsrssled In s high-speed Inte<nel so<Vics

DISCOVERY
• Oisalvery SOsnce Charnel waslhe no.mbso' one _gong ne1work on its rorrel3bon wamwoltKS U.S.

likelihood 10 IUbscribe 10.~ lie, -ri6.,/
;;t!..~:::::

I'l.ESeAAOl



ORIGINAL
OIUJY!ry Sc"nc. Channel, conI.;

• A.c*i ........... 01 Oosoovety saence was" 41'4 (~Iint}"'JI.) - ':nl,; ..tu- \0;. CNN ..
C4' %}, loon DisIwf (41''J101111'd Disc:oYery HuIItl Chamel (39'1(01

DlscoYory 1<:. <:1 annet:

• InIerest '" Disc:oYery Kicls was MIIwly-IiYe peroeN. ""'"-tn is~~ lint~""*' ~ was .. Ihirty~ petOWII Keep in IlWId lh;.I 0.""'810:-. of less lour percentage
pou'lIS we nol Sl8llSlICaIIy sogndicanl

• For the eecond ye.... in a row, 0isG0vety Kids ,aM".;!.1~~llUpporled emergong
IIlIf'*'Qrks in Interesl among penooswrth chddreo age 12 end urll!ef

• 00I0cMwy KJcls Itso ITil<ed Ill" \(ljl lYe anong peiD. age 18-3'1 8l'Id pelsor. age 1~9

• The nelwQrl< ranked on the top ten emong women. pet0IS who $Ubscnbe to or ...... lfIle<eSled
in tl't>sctil;);ng to a dlljltallio<' and PlI'IIOIlS interested in hillh.~ Int"If>et l"Nic;e

• hclIod ..._ of~ Kids was .. 43% up from 36"Ao the rea' betIn aod
cor'lP8IabIfI to The Ouldoor ChInnel (42'llo).l:llIcovety SCienoI ChanI'lel (., 'IloJ IIOd cm.'t1
("I'lloj. Aodold _31.. - oINat1onl11 GeogoaphocOlenrlelwasIII 6M1.

Discovery Civilization Chpnnol:

• lnMrest 11'1 0I5c:0¥wy Ci¥ilozaborl O\IInnIIlItJo.eo,"lIId 000 ",... wCh 1Mt~ In 2000
_ on ... .-l< was .. "I, -i1't plIrCIItlt 8nd in 2001 .. _ acltwty-<woe I*--'

• 0IIc0very CMIizaIlon CharwIeI rried in the IIOP live III ........ sublcnb.- onterest among ....,
(48%) and petSOn.lntorG$!ed In hiQll"peed InlemelllGf\li(;e (45%)

• IJoiI,oovery Civ\IiulbQn also ranked in !he lOp ten emong
T<MI~,

PeolOlS---.:I in • ..-.. dish.....ce.
I"wIons 'OItoo tt.JbIoclibe or ... ""-led .. su,,_~...... to .ligQll-: 8IId
Heavy Intemel..-. (10< hoInIweel<)

• Alded 9W8(1!IO'le$S 01Di~ Ci"*ullon _ &l 14%. which is '.rly~ 10 its
perb".a in 2000 III 16%
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Dis£overy Wings Channel:

• Interest in Discovery Wings was at twenty-three percent this year, which is exactlv the same
as last year. This level of interest is comparable to that of The Outdoor Ch9~~,e; (23%),
MTV2 (23%) and Nickelodeon Games & Sports (22%),

• Among and-supported emerging networks, Discovery; lings Channel ranked number one in
its correlation with likelihood to subscribe to a satellite dish service and number eight in its
correlation with likelihood to subscribe to a digital tier.

• Aided a'Nareness of Discovery Wings was at 15% which was comparable to Discovery
Civilization (14%), MTV "8" (11%) and MTV "X" (11%).

Discovery d"alth CI. .n:-"I:

• Interest in Discovery Health Channel also remained fairly consistent with last year. In 2000
interest in the network was at thirty-five percent and it is at thirty-eight percent in 2001.

• Discovery Health ranked in the top ten in cable subscriber interest among:
Total sample
Persons interested in satellite service; and
Heavy Internet users (10+ hours/week).

• Aided awareness of Discovery Health Channel was at 39%, up from 33% in 2000 and 29% in
1999. This level of awareness was comparable to PSS Kids Channel (39%) and VH 1 Classic
(35%).

• SSC America tied with Oxygen in cable subscriber interest. Twenty-one percent of cable
subscribers reported interest in each network, Interest in SSC America was a comparable
twenty-tow percent last year.

• Aided awareness of SSC America seems to be adjusting back to earlier levels. Awareness
for SSCA was 28% this year up from 16% in 2000 but comparable to its performance in 1999
of 23%. This level of awareness was comparable to Nick-Too (26%) and Sundance Channel
(26%),

Travel Channel:

• Among mid-sized networks, Travel Channel (31%) ranked in the top 10 in cable subscriber
interest. This is an increase from last year when interest was at 25% and from 1999 levels
when interest was at 23%. This level of interest is comparabie to Food Network (31 %) and
Odyssey (30%).

• Travel Channel ranked in the top five among men (30%) and heavy Internet users (10+
hours/week) (37%).

• Travel Channel ranked in the top ten among persons interested in satellite service (30%):lISCOVERY
NETWORKS U,S.

-:;II~(
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What's On Tonight

or post iii
message on the
boards.

What does Rob ho"e yo
for this week?

What's new and
e>:dting In Salem?

7:30p ET port Char!es

8:000 ET All My ChildreD

9: OOp Ef ODe! ire To Live

lO:OOp ET ~eneral Hospital

sa;a jah s:: aw.y

Choose a Soap!

- -- -- - --- - - ---

Why not
(R,@@se,

"passions") what it's like to
playa 'nerd

SoopNet.com had the
opportunity to attend

Find out what
it's all about.

More soaps! Get informatIon
and talk about ALL your

sho.....s 011

..

Poll
--- -- -- --

~.RiCk

biGus

'Q .Harkly by .
herself. .

-~~-

1i
.. .

','..':' " \,

.

" ',' ..... '. ".
. .

...---

Which soap
character 15

the biggest
diva?
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To print: Selact File and then P,int from your browse(s menu

T~i~ stmy was p,intoo from FlI1dArhcles.com, located at httpllwwwfjndartiClescom,

Multichannel News
Novl,1999

Disney's Retrans Clout Comes to SoapNet"s Ald.(Statlstical 0 ...111
Included)
Author/s: Linda Moss

The Walt D,sney CO. IS playing hardball wilh $OOle cable oporators ove' lis new
SOOpNet channal, telling two small systems in IlI,nOlS they can'l conlinue
carryirlg the signal for ABC's Chicago TV stalion unless thtly add the
soap·opera netwOfk 10 thllir lineups.

The 'et'ansmission-consent llap in.olves two cable sysfems thaf are in rural
areas but still lie Within the Chicago DMA, acc<>'ding to Matt Polka, president of
the American CaDle Association, which represents 300 independent callie
operators serving 2,5 millioo homes

Those two Illinois cable systems need to renew their retransmission-consont
deals in order to conllnue carrying the signal of WLS-TV, which is owned and
operated by ABC Inc" a unit 01 mooia giant Disney.

DIsney, of course, also has a stable ef callie networks, and it is Iookll1g to
launch a new one -- 24-hour soap-opera channet SoapNet -- in January.

Cable operators ha.e previously reported that Disney is looking to exchange
cable carriage of SoapNet in return for relransmission consent for its ABC
television stalioos.

But tho situation in Illinois showed for the first time that Disney is being qUIte
aggressive in its push to got SoapNet distribution. and cable operators aren't
happy about~.

"I call it.blackmail," saKI Skip Kraus. owner of Manhattan Cable TV, a
mom-and-pop system Iocaled 38 miles outside of Chicago, "It's being jammed
down our throalS:

OffICIals at the sacond small cablll systllm Ihal was threatened with losing
WLS-TV's signal could not b6 reached for comment

Polka in particular Is crying foul on bahalf 01 his constituents, He claimed that
the latest round of retransmisslOO-consent agreemenlS is b6lng used .- by
media conglomerates with both broadcast and cable holdings -- to force small
cable operators to calry new cable networks that subscribars don't necessarily
want.

'[Small operators] have limited channel capacity," Polka s3ld. "They want to put
on a known ~ervice Now they must put on a brand-new, untestad service,
SoapNel:

Said Kraus: "My customers don't know a thing about this channel."

ORIGINAL
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,,"ullichsnnel Naws
0.:6,1999

DIsney/ABC's S-eney: F.. Il~ on ScHo~l

""' "Ql11t.((l{t~,,!w· pn atmllI<S .... blI18O'ly ligl'lll<lg Iol' &heW
space, D1snev ABC Cable t QlwM J8nuarv w Iaundl~eI,. 2Hlollur
coo. SOiIpCllMora dIanneI ~Iw. an $arl'l&-ollY '''IINI$ 01 ABC so..'f):> in
pnrnetme. Ira. n&lry 1ndP1ab'>g tor Cisneyl-'&: CabI&. n.. company IS ......~
r"lIa1lsr.lISSOOl'l COrl!lElnl!or AEIC 7V stal>oos It. bargall'1lOll chip to get
Cllrnal}9 lor SolIpNel, which Is going h&ad·ta·head against another soap
chann&I, Sony Corp's SOapClty Anne Swoonay, who succoedad G&raldina
Layboomll as pr"KIan1 01 Disney/ABC Cable, Is Ol/Ql'$OOing lhIl dobu1 01
SoapNat - which WI. give part 01 iI5 pro/its and soblcrlbar laaSla ABC aHlbatos
.. as abe did in ltMIlIUCCllSSlulllllR;:h 01 anirnabon e/IarVlel Toon 0I$nIly

S-.ay,. vel8rlln 01 FX Networks and Nic:kllIodMIl" is lI'1 ctwge oil domal1
whosel~, DIsney ChannIll, IS It odds WIth _ MSOs IS 1$ tnes 10
co........la itS: oonY8fSIOn to I basic aemce S-.y. also~ lor
maroagong DlsneyIABC Cabin stalI.Ils n a stable 0/ i'I8fWOO<s and !he r 5pI:'lOI1s,
nc:tuding Liletme TeltMsoon - whdllilQl$I"-~:torin Layboumll's
Oxygen nell year - IS wei as ME TeleviSlOO Networks and EJ Enteftallrnent
Teiavlsion. In I reeentlllaMElW III~ Yor1l, MuIbchannel News &dolOr 11 ellIol
Mananne Pasllowski and prog1'ammng editor L'nda Moss asked Sweeney
about SoapNel'S rollout, thelmphcetiQns o! bfoadcasl.program r&purposing' on
cabl&, tho Disney Channel convarslan and how she thinks he ex·Nlck cohort,
Laytlovrne. willlar& with Oxygen An edited transe,,,,l !allows

MeN you..... been presidenl 01 DIsoe'JIABC Cable~ now lor mare than
_ year, f9U?

AS· Sn;e~ 0/ '98

MCN Thafs knt atl \faSt etT'4I" - DIsney ChImeI, Toon D1SMy and stakes
iI'l LiI&II118, lJIetme Movi& N8lWork, El, Sty1ll, ME N&1WOrk.. The History
Channel, The BIography ChlIrtr'IeI, HIStory C/'\aMeIlnlematKlr'lil .. 10 channels
In III. Are W& torgenlng anyttling1

AS: Soon·ta·bll SoapNllt.

'oleN: II's a very tllsparate bag 01 tlolcinl/$_ Whal does DOsnlly/ABC Cabl& stand
lor now as a compaI1y, or wIllIl d 11 stand lor when SoapN&1 is hlre1

AS What _ ~ II DIsney/ABC CllbIe Networb, .......... othtir i'liIlWOI'k ll'CJl4IS
ouIlttere, • a constant soo.-oI 0/ content. bolIllrom !he 19levisoon.IJI'Od'K'1ion
gr0\4lS1l\aI_ I pal1 at DISney n tram !he broIdclS' n&lwOfk n !he
COrlt&nt that is created by aI 01 lila cable networks.

MCN I guest my poinl is, tlaW'lg such a broad II'l"IY 01 channel:l, can
DlSI1ey/ABC Itand lor one!hng &S I programmIng company!h& wlY that
Vlacom Inc, ooes lor music n&twor1ls, or th& way ttla! Turner BrGadcasting
System Inc. ooes 101 ont&rtalnmenl and n&ws1
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FCC· MAILROOM

12I6I0110:WA


